COVID 19 turned the world upside down.
Things that we may have done in the past, are no longer
necessarily relevant today.
We have to start once again and rebuild as if we had never
developed any kind of wellness program before.
We need to look to the past and to learn and understand what
worked, while looking to the new tools and resources we have
developed since the pandemic.
To get a new financial program up and running, we have to go

Average amount of Student Loan Debt
when a student graduates nationally?

•
•
•
•

Bachelor of Commerce (University College Cork)
MSc. (Commerce) (University College Cork)
PGCE (Elementary) (St. Mary’s, Twickenham)
Ed.D. (Educational Leadership) (Lynn University)

•

Ed.D focused on theme of financial literacy

•
•

17+ Years Experience Student Financial Services
Design & Coordination of Financial Literacy

•
•

1999 - Summer Camp – Girlfriend – Wife – 3 Children
2004 – Lynn University -Specialist- Senior Specialist –
Assistant Director – Associate Director – Director – Director
of Communications – Director of Operations &
Communications
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How the financial landscape has changed
Michigan
State
University
Cost Per
Credit
Minimum
Wage
Hours Work
Per Credit

1979

2018

$24.50

$478

$2.90

$9.25

8.44 Hours

51.67 Hours

1979, $24.50 = 8.44 hours of work will pay for 1 credit
1979, $367.50 = 126.6 hours of work will pay for 15 credits
2018, $478 = 51.67 hours of work will pay for 1 credit
2018, $7,170 = 775 hours of work will pay for 15 credits

Please open the
link on your
smart device

PollEV.com/morganosulli206
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Defined as “the application of
knowledge, understanding,
skills and values in… financial
contexts and the related
decisions that impact on self,
others, the community and
the environment” (Cull &
Whitton, 2011).
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• On campus partnerships
• Student organization connections
• Academic Affairs relationship
• Athletic partnership
• Virtual sessions
• iBook
• Personal Finance

Micro
• Individual Plan
• Engagement
• Medium
• Location
• Timing

Macro
• Campus-wide
• Peer to Peer
• Instructor
• Collaboration
• Diversity &
Inclusion

• Do we meet with our students
individually?
• Do we have a structured
appointment system?
• A structured financial literacy
roadmap of conversation?
• Materials and samples to
share?

• How do we engage our
students?
• Appointments?
• Calls?
• Walk-ins?
• Classroom sessions?

• Are we suiting our schedules
or the student?
• How about location? Are we
going to the student or
expecting them to come to
us?
• How about timing? Early or
late or lunch?

There is a common perception that financial literacy is the sole
domain and responsibility of the Financial Aid and Bursars
Office on a university campus.

• More cost effective to retain than to
recruit
• Educate early
• 1% increase in retention of University
of 15,000 = $1.4m annual savings
(Sousa, 2015)
• One reason students leave is financial.
Therefore finances become a campus
wide issue, rather than an issue of just
the student finances office.

How can we get a sense of buy in around campus?
1. Presentation at staff meetings
2. Presenting to student
organizations
3. Targeting groups on campus

• Seniors and Freshmen
• Results suggest peer-to-peer is
successful (Maurer & Lee, 2011)
• Ongoing v. One off Session
• Empowering senior students
• Ambassador program

• Needs & Wants
• Financial Aid
• Saving
• Credit
• Budgeting
• Be Smart
• The Dream Job

1) Make sure you are comfortable
2) Make sure you are snug under a blanket
3) Make sure you are checking ALL of the
websites to get the best deals
4) Make sure you read reviews of your
product
5) Make sure you have sufficient funds in
your bank account And can afford the
item
6) MAKE SURE YOUR CREDIT CARD IS
NOWHERE NEAR YOUR BED AND THAT
YOU DO NOT STORE CREDIT CARD
INFORMATION ONLINE

• How do we work with faculty?
• Do we have direct access to the
classroom?
• One off - weekly

• Orientation week
• Sessions for students
• Sessions for families

• How do we target low socioeconomic groups?
• How do we target minorities?
• Do we provide a safe, comfortable
and welcoming environment?
• Could we do more?

Please open the
link on your
smart device

Kahoot.it
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Please open the
link on your
smart device

PollEV.com/morganosulli206

41

• Academic Route
• Student Life Route
• Employee Route (Staff / Faculty)
• Financial Aid Route
• Financial Aid Office Presentations
• Ambassadorial Role
• The Virtual World
• Parents

Morgan O’Sullivan
Email: mosullivan@lynn.edu
Phone: 561 237 7302
iBook: “YOUR MONEY, YOUR WAY.
Making Sound Financial Choices at
College and Beyond”
Link:
https://itunes.apple.com/us/book/id137
4794635
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